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Fitness Australia is the peak national health  
and fitness industry association, committed  
to achieving a fitter, healthier Australia.

Our 27,000+ active members are ready  
to engage with your brand.
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Our Members, Your Audience



Ad Unit Share of Voice (SOV) Cost per month

Large Rectangle 25% $1,500

Small Rectangle Banner 25% $900

Fitness Australia Registered Exercise Professionals 
and Fitness Businesses are highly mobile, with 40% 
accessing our website with mobile devices. We’re 
proud to be using the latest online technology to 
ensure the best results for our advertisers. With our 
responsive website design, your ad adapts to the 
users screen and orientation, rather than becoming 
crammed or hidden when viewed on a tablet or 
smartphone. This means a cleaner, more efficient 
solution for advertisers to reach consumers on their 
device of choice.

How responsive design works

Advertisers will have the flexibility and range to 
either send one ad size or multiple. With the first 
option, one creative will automatically adapt to 
the size of the screen it’s being viewed on. For the 
second option, advertisers can use multiple creatives 
tailored to the ad size, optimising messaging and the 
marketing objectives of advertisers.

Running a standard Medium Rectangle (MREC) 
campaign, the ad will appear as an MREC on a 
desktop, a Large Rectangle on a tablet and a Small 
Rectangle on a phone.

From a desktop, visitors will see an MREC (300x250)

“Your ad”

“Your ad”

“Your ad”

From a smartphone, visitors will see  
a Small Rectangle (228x90)

From tablet, visitors will see  
a Large Rectangle (270x308)
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Professionals eNews

Twice a month. Circulated to over 25,000 fitness 
instructors and personal trainers.

Business eNews

Once a month. Circulated to over 1,500 fitness 
businesses operators and managers, including 
franchised gyms and clubs. 

Top Banner

MRECs

Event/Course Listing

Sponsored Posts

Bottom Banner

Ad Unit REPs eNews Business eNews

Top Banner $900 $900

MREC 1 $550 $700

MREC 2 $550 $700

Sponsored 
Post

$360 $500

Event/Course 
Listing

$260 N/A

Bottom 
Banner

$300 $300
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Continuing Education Providers are able to target 
specific postcodes via Facebook to promote 
Continuing Education Credit (CEC) courses  
and/or events.

Boosted posts will be tailored to promote a CEC course 
over a 2 day campaign within your target area.

Each month, an EDM will be distributed to REPs and 
sole traders. The EDM will include the CEC courses 
being conducted and advertised on social media  
that month.

Social media posts will be actioned on Mondays  
and/or Thursdays.

Social Media Bookings can be made after  
the monthly EDM has been distributed.  
The EDM  is complementary, therefore,  
no reduction  to price will be offered  
if not included in the EDM.

Post layout:

Fitness Australia approved CEC course http://fi tness.org.au/courses

1000 Reactions

Cost per boosted post
$0.60 per REP  
(minimum 800 REPs targeted excluding  
posts targeting TAS, NT, ACT)

NB: prices include boosted post and the ad in the monthly EDM
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Social Media – Boosted Facebook Post from Fitness Australia



Social Media – Boosted Facebook Post  
from Fitness Australia

• Fitness Australia approved CEC program name

• Number of CECs (The path to attaining credits must be specified 
e.g. 15 CEC’s over 2 days)

• CEC program date/s and location/s

• Text: 90 characters (longer posts may be truncated on small screens)

• URL address referring to course in the CEC Directory on  
the Fitness Australia website

Artwork Delivery:
Submit by email to advertising@fitness.org.au@fitness.org.au

Website – fitness.org.au

• Maximum file size 75K

• 72 dpi resolution and web safe colours

• File type – JPEG, animated or static GIF file format (no flash)

• Animated GIF files must be limited to 3 panels & are to be supplied as a single 
consolidated file

• URL addresses for click-through must be hosted by advertiser

• Animated GIFs are viewed on Outlook 2007 and 2010 displays the first frame of 
animated GIFs as a static image.

• Ensure your first frame works as a static image

• Ads must be supplied at least 7 days prior to publishing date

* Specs are based on optimum resolution. Submitting a standard MREC (300 x 250)  
is sufficient with minimal resolution loss

** Specs are based on optimum resolution. Submitting a standard 3:1 Rectangle 
Banner (300 x 100) is sufficient with minimal resolution loss

eNewsletter – FAnews

• Maximum file size 50K

• 72 dpi resolution and web safe colours – RGB or HEX values

• File type – JPEG, animated or static GIF file format (no flash)

• Animated GIF files must be limited to 3 panels & are to be supplied as a single 
consolidated file

• URL addresses for click-through must be hosted by advertiser

• Animated GIFs are viewed on Outlook 2007 and 2010 displays the first frame of 
animated GIFs as a static image. Ensure your first frame works as a static image.

• Images for Course / Event Listings and Sponsored Articles must be static (no 
animated GIFs)

• Text files must be supplied in Microsoft Word format

• Deliver artwork at least 7 days before publishing date

* Specs are based on optimum resolution. Submitting a standard Leaderboard  
(728 x 90) is sufficient with minimal resolution loss

Type Size (w x h pixels)

Large Rectangle* 364 x 303

Rectangular Banner** 364 x 121

Type Size (w x h pixels)

Top Banner* 650 x 75

MREC 300 x 250

Video pre, mid, post roll

Sponsored Article

Header/course name + copy  
(50 words min.)

80 words max.) + URL + logo / Image 
(292 x 150 – static only)

Course / Event Listing
Course name + date + location + copy 
(15 words max.) + URL + no. of CECs + 
logo / image (144 x 150 – static only)

Bottom Banner 650 x 75

Type Size (w x h pixels)

Landscape Image 620 x 350
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All advertising bookings must be confirmed in writing on a signed booking form. 
Advertising bookings will be declined if details are omitted from this form.

Publisher’s right

All advertisements are subject to the approval of the Fitness Australia who reserves 
the right to decline, omit or request amendments to advertising that is considered 
unsuitable for publication. 

The placement of an advertisement is at the publisher’s discretion except where 
specially instructed and agreed upon by the publisher and the advertiser.

General conditions

To be eligible to advertise a course, program or event through Fitness Australia’s  
print and online media the program or event must be approved with CECs.

There is a minimum spend of $350 for the Education Zone direct email  
service in metro areas. 

Payment procedures

Once booking is made, an invoice will be sent to the advertiser via e-mail by Fitness 
Australia’s Accounts department. Payment for advertising must be made within 14 
days of invoice being issued. Non-payment by the due date may affect any future  
advertising with Fitness Australia.

Artwork

Fitness Australia accepts no responsibility for typesetting/artwork done on behalf  
of an advertiser.

Final artwork must be submitted in accordance with Fitness Australia’s advertising 
specifications. Advertisements supplied to an incorrect size will need to be re-supplied.

Incomplete artwork that requires any additional work will incur additional charges.

 Requested changes to existing artwork will be charged at trade prices. 

Due to various differences in screen sizes, resolutions/colours, operating systems and 
browser versions on computer systems, we cannot guarantee that creative submitted 
for web productions will look the same on every machine and configuration. Every 
effort will be made to retain the overall look of the original advertisement. We are 
therefore unable to match web colour to print advertisement.

 Pre-booked and pre-paid advertising will be refunded or credited for future advertising 
use, if an advert is not published as per booking agreement.

Cancellation

For direct email marketing cancellations will only be accepted in writing no later than 
10 working days prior to publication date.

Advertisements cancelled after this time will be subject to a charge of 50% of the 
appropriate rates.

 Cancellations may affect all rates and/or positioning for the remainder of the contract.

 Fitness Australia reserves the right to repeat a previous advertisement at the correct 
size where the booked advertisement has not been submitted on time. Late material 
may attract an extra charge.

 Fitness Australia reserves the right to reject or cancel an advertisement at any time  
for any reason whatsoever and will not be held responsible for any action arising  
from the failure of any advertising to appear.

It is the responsibility of the advertiser to ensure that advertisements comply with  
the rules by the Media Council of Australia and the Trade Practices Act 1947 as 
amended. Advertisements are accepted for publication on the condition that the 
advertiser indemnifies the publisher and its servants and contractors against all 
actions, suits, claims, loss and/or damage and expenses resulting from anything 
published by the advertiser.

For more information about the terms and conditions or advertising specifications 
contact Fitness Australia on 1300 211 311.
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Terms & Conditions 



HAVE QUESTIONS?
Contact Fitness Australia 

PO Box 6453 Alexandria  
New South Wales 2015 
t. 1300 211 311 
f. 1300 734 613  
e. advertising@fitness.org.au  
www.fitness.org.au

Contact for Advertising Enquiries

Advertising Coordinator

t 02 8036 0621 
e advertising@fitness.org.au 
w fitness.org.au
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